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March 31, 2009
Marina Erakovic Has Got Soul
Inside New Zealand’s top world-ranked female tennis star Marina Erakovic is a rock guitarist clamouring to get out.

When she’s not on the tennis court sending down aces with her racquet, Marina loves to kick back and play her electric guitar, as a way of winding down and reaching her inner soul.

And it’s the soul side of Marina that the New Zealand public will be seeing in the next few weeks, when she is seen fronting a campaign to launch the funky new Kia Soul city car whilst strumming her guitar, rather than her racquet strings.

In addition to improving her guitar playing skills, Marina has two ambitions for 2009 – one is to break back into the top 50 female players and the second is to have a Kia Soul as her very own, personal transport.

Marina is working hard to achieve the first goal and Kia Motors New Zealand stepped in to realise her other ambition. She had to achieve another first, though – gaining her driving licence, which she did just prior to leaving on her latest grueling overseas tennis tournament schedule
A Soul from the first shipment to arrive in New Zealand has been put aside for the globe-trotting tennis ace to use on her trips back home to see family and friends and she readily agreed to be ‘face’ of the Kia Soul for the launch promotions.
The athletic 21-year-old, known for her power serves, represents the youthful appeal that Kia is promoting around the new Soul, according to Todd McDonald, General Manager of Kia Motors New Zealand.
“Marina is not only a very talented tennis player but also a bright and intelligent young lady who has won considerable admiration among New Zealanders of all generations for her determination and the way she handles the pressure of top level professional sport,” he says.
“She’s a natural fit with the Kia Soul and we are delighted she has agreed to be the face of our new campaign.
“It was her fascination for the electric guitar that, for want of a better phrase, struck a chord with us, and we thought it suited the personality of the car, as much as her sports prowess. When you are on the phone to the Erakovic household and Marina is there, you can often hear her on the guitar in the background.”

Last year Marina reached a career high ranking of 49 with a series of excellent performances at the French Open and Wimbledon, along with other tournaments, and in addition to her singles prowess she also won 3 WTA Tour doubles titles in 2008. She is New Zealand’s number one player.
Born in Croatia, Marina left with her family for NZ in the mid-1990s, but only picked up her chosen sport after settling in Auckland. Marina showed exceptional talent and by age 15 was making her mark internationally, setting her on the path to a fulltime professional career a few years later.
The Kia brand has gained a high profile in this part of the world with its sponsorship of the Australian Tennis Open and Kia Motors New Zealand decided to build on the momentum by sponsoring New Zealand’s leading professional sporting event for women, the ASB Classic and also become official car supplier to the Heineken Open for the men. It was through this association that Mr McDonald met Marina and the Erakovic family.
After learning of the heavy sacrifices made by Marina’s parents, Ljiljana and Mladen, Kia Motors NZ decided to assist by providing the family with a 7-seater Kia Carens to help with transport to training and local tournaments.
Whilst Carens is great for mum and dad, it is the Soul that caught Marina’s eye and after seeing photos from the Paris worldwide launch of the car last year she was quick to ask if she could drive one when it arrived
“It is a really fun and funky car” says Marina, describing the urban crossover. “I see Soul as really my kind of car and am excited to be one of the lucky ones to actually drive it”.
Mr McDonald says: “The association with tennis, both at a local level and internationally, has helped to lift the profile of the brand.
“Through Marina, we hope to build on that association and use her youthful talents, with the racquet and guitar, to develop a strong following for the new Soul.”
The promotion will be one of the biggest print campaigns seen in NZ nationwide involving an individual sportsman or sportswoman, which will include approximately 500,000 posters in newspapers along with banners in major shopping malls.
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Photo Caption:
Marina Erakovic, as you have never seen her before, guitar in hand, and her new Kia Soul.
Further Enquiries: Todd McDonald, General Manager, Kia Motors NZ, phone 0-9-573 6070.

(Prepared on behalf of Kia Motors New Zealand Ltd by John Ellegard, Stanford James Public Relations and Marketing Communication. Ph 09-815 0589, email john.ellegard@xtra.co.nz)






