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April 7, 2000
All-new Kia Soul Urban Crossover

Turns Heads In New Zealand
The funky Kia Soul, one of the most anticipated new cars of 2009, has arrived and it’s already turning heads in New Zealand.

Described by Kia Motors’ design chief Peter Schreyer as a “new kind of urban crossover”, the Soul is an avant garde five-seat, five-door car that marks a new design-led direction for Korea’s oldest auto company.

“Soul is very much a ‘watershed’ vehicle for Kia Motors, both in a local, as well as global sense,” says Todd McDonald, General Manager of Kia Motors New Zealand Ltd.

“It’s the first of a new generation of vehicles that clearly identifies the route that Kia Motors will be taking in the future, as a creator of distinctive cars that consumers aspire to own.
“Kia is re-inventing itself as a fun, youthful and bold brand that doesn’t intend to be bound by the rulebook. Soul is very much an embodiment of that new thinking.
“It’s different – a breakthrough design - and we believe it is going to inject some real pizzazz into the marketplace at a time when we could really do with some cheering up.”

The new Kia Soul doesn’t fit into any particular market segment, which is why it has been termed an “urban crossover”. The styling has a hint of SUV, being upright and muscular, but there’s no complicated, heavy and unnecessary four-wheel-drive system to drag its performance and economy down; there’s a touch of hatchback, but while it’s immensely practical Soul is not a shopping basket on wheels; maybe a dash of wagon, with practical roominess but much more compact and definitely the right size for busy city life.

In fact, says Kia, the new Soul has got something for everyone, all combined into a clever and very appealing package.

The Soul is expected to win over a whole new group of consumers who may not even have considered a Kia before, from the young and trendy to the young-at-heart.

“Soul crosses age and social barriers,” adds Mr McDonald. “It’s not unlike the original Mini, bringing a smile to faces just because it doesn’t conform to any particular rule or classification – it’s a car that challenges people to rethink everything they might have known about Kia.”
Soul goes even further – it’s a highly developed mode of transport that each owner can personalise to their own tastes through a range of options and packs, meaning there will be few Kia Souls on the road that are alike.
These include interior mood lighting that flashes to the pulse of the multi-media entertainment centre, eye shadows for the front lights, designer body decals and much more.

The Kia Soul announced its arrival as a design concept at the Detroit Motor Show of 2006, but few thought the unusual ‘full face helmet’ design would make it into production. It coincided with the arrival at Kia Motors of former Audi/VW design head Peter Schreyer, who took the concept and made it work as practical vehicle, whilst losing none of its original verve.

Last year, Schreyer added a touch of his own design when he added the new corporate Tiger grille to a further development of the concept and the growling face is now one of the defining points of the Soul. Various versions of the Tiger grille will be seen on other Kia models in the future.
What Schreyer and his team have done is to take a five-door hatchback and turn it into a completely new genre. Created on an all-new platform, featuring a compact 4104mm overall length with an unusually long wheelbase of 2550mm, the designers matched that with a high roofline, tapering to the rear. The result is that Soul offers cavernous passenger space that outperforms many vehicles with much larger exterior dimensions and provides the luggage capacity of a small wagon.

There is only one body style, but the Soul will be available in three distinctly different models; the Soul entry level model, priced from $29,990; the mid-range Soul Plus, priced from $33,990 and the eye-catching Soul Burner priced from $39,990.

There are two engine options available, with the entry-level Soul gaining the 1.6-litre Gamma Euro 4, CVVT petrol engine designed for the highly successful European Kia cee’d, along with a 5-speed manual transmission as standard. The two other Soul models both feature an economical and environmentally-friendly second generation CRDi diesel engine, which is matched to a 4-stage intelligent adaptive technology automatic transmission as standard.
The CRDi engine is a product of Kia’s centre of diesel excellence in Russelsheim, Germany and has been enhanced for the Soul. This 16-valve DOHC unit is fitted with an electronically actuated variable geometry turbocharger that delivers an 11% increase in power, now up to 94kW @ 4000rpm and a 3% increase in torque, rising to 260Nm between 1900-2700rpm.
The Soul CRDi automatic returns a frugal 5.9L/100km combined fuel economy and low 156g/m CO2 emission levels, thanks in part to the particulate filter, which is standard equipment on the diesel models.
The new Soul doesn’t compromise on safety, either, with electronic stability programme (ESP) to help the driver avoid an accident and a full complement of six airbags (including side curtain and front side airbags) standard on every model. Kia says the Soul is designed to meet the revised, tough 5-star Euro NCAP safety standard.
Safety applies throughout the car, with the Soul Burner featuring a rear-facing camera image displayed in the rear-view mirror when reverse is selected – other models have rear parking assist.
Inside the cabin, Soul comes with a choice of designer fabrics (including the Soul Glow luminescent cloth – edges glow in the dark!) and colour schemes that transform the passenger space into a personal pleasure dome.
At the heart is the ‘floating ‘centre stack designed around the multi-media entertainment system. All Soul models come with a CD player/radio, with MP3 compatibility, plus USB, AUX and iPOD connections, speed-rated volume control and an innovative Power Base technology that turns the car in a concert hall on wheels. The Soul Burner system has the uprated 315W 8-speaker system incorporating a large diameter dash-top centre speaker, external amplifier and sub-woofer. All models have manual audio controls integrated into the steering wheel.

Sound Sensitive Mood Lighting (SSML) is standard with the Soul Burner, with adjustable LED lighting rings around the speakers in the doors. The red-orange speaker LEDs can be set to react to music volume, pulsing in time with its rhythms.
Soul is not only fun, it’s roomy and practical, too. There’s real space for five adults, with front and rear leg space rivalling much larger SUV-style vehicles, thanks to the upright seating position (which also give the driver a better view of the road than an ordinary hatchback).

It can act like a compact station wagon with the rear seat rests folded forward, providing enough space for a pair of mountain bikes. There are 14 individual storage zones around the cabin, including a hidden tray under the rear luggage floor in the Soul Plus and Soul Burner, featuring separate compartments. And the list goes on.

Kia Motors NZ says the first shipments have already sold out and orders are now starting to be placed on subsequent Soul arrivals. Better join the queue.
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Photo Caption:

Kia Soul, a distinctive new design now on sale in New Zealand, pictured 

at Auckland’s trendy Soul restaurant – this is the Soul Burner model, complete with optional body decals.
Further Enquiries: Todd McDonald, General Manager, Kia Motors NZ, phone 0-9-573 6070.
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