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MEDIA INFORMATION
JANUARY, 2009
Kia Lifts Sales Amid World Recession
Kia bucked the international recession and recorded an 8.4% rise in worldwide sales during 2008, according to figures just released, and also saw a lift in profits.

Cumulative global sales (export sales, domestic sales and sales from overseas plants) of passenger cars, recreation vehicles and light trucks reached 1,375,738 last year as Korea’s oldest vehicle maker consolidated its position as the world’s number five manufacturer with its affiliate Hyundai, which owns 39% of Kia.

The sales increase was not only a remarkable achievement during such difficult economic times, but was also achieved when the company had one of its quietest years with new model releases, indicating the strength of Kia’s existing model line-up. It helped Kia lift profits tenfold, from just NZ$19million in 2007, to NZ$190million in 2008.
Biggest growth last year came from China (151,085 units sold) and general markets that don’t include North America or Europe (262,166 units sold) with year-on-year gains of 34.2%, and 30.5%, respectively. The home market in Korea rose 16.2% (316,432 units sold), while Europe saw a 2.3% decrease (335,138 units sold) along with North America, which slipped 8.6% (310,917 units sold) as those two markets saw the worst effects of the depression.

In spite of the worldwide troubles, Kia is confident it can hold its own during 2009 with Senior Executive Vice President Hyoung-Keun Lee saying: “We are confident that we are well positioned, relative to other auto makers, to continue to gain market share by satisfying the demand for fuel-efficient and compact vehicles.”

Here in New Zealand, Kia is coming off its quietest years since the company established its own subsidiary, with no brand new models launched in 2008 to stimulate sales activity.

But all that changes in 2009 with several new models in the pipeline and Kia Motors New Zealand General Manager Todd McDonald is convinced it will be a better year in spite of the economic pressures.

“The general impression is that the New Zealand economy has reached its low point and will slowly start to improve this year, which will coincide with the arrival of our new models, which is a very exciting prospect for Kia,” he says.
First to arrive will be the all-new Kia Soul city crossover model, whilst a replacement for the mid-size Cerato is expected by the middle of the year.

In 2008, the C-segment Cerato was Kia’s best-selling model internationally, for the third consecutive year, with 192,149 units sold. The B-segment Rio with 153,963 units was second, followed by Kia’s Sportage compact SUV and the C-segment European-built cee’d, which competed closely for third place with 149,293 and 148,846 units respectively. The A-segment Picanto was Kia’s fifth best seller with 91,262 units sold.

In 2008, passenger car sales made up 63% of all Kia vehicles sold, marking an 11.7% year-on-year increase.
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Photo Captions:
Cerato was the best selling international Kia model for the third year in a row.

Further Enquiries: Todd McDonald, General Manager, Kia Motors NZ, phone 0-9 573 6070.

(Prepared on behalf of Kia Motors New Zealand Ltd by John Ellegard, Stanford James Public

Relations and Marketing Communication. Ph 09-815 0589, email john.ellegard@xtra.co.nz)






